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taking care photograph by

liquid assets
hen it isn’t showcasing an armada 
of toy boats, your bathtub is prob-
ably the most precious five feet of 
real estate in the entire house. 
By simply filling it with hot water 
and a capful of aromatherapy bath 

brew, you can soak away a day’s (or a terrible 
two’s) worth of tension.

The Chinese and Indians have known for 
millennia that the aromatic extracts of herbs 
and flowers have a calming effect on the human 
body, and in the past few years, these natural 
ingredients have permeated the mainstream. 
Lavender may be the perennial favorite for 
dialing back the agita, but the newest scents 
in powerful, intoxicating bath potions include 
Capri orange, Javanese vetiver, Moroccan 
chamomile, and the vaguely druggy-sounding 
valerian and hops.

And lately, large beauty companies have 
been jumping into the tub with holistic healers 
who extol the virtues of aromatherapy. John-
son & Johnson, for instance, has spent the past 
five years developing a bath line for Mom: Its 
new Melt Away Stress products were the result 
of a 150-woman clinical trial. “If you look at 
our culture and society, stress has become 
overwhelming—yet the ways we manage it 
aren’t always accessible or affordable,” says 
Jean Holland, franchise research-and-devel-
opment manager for Johnson’s adult skin-care 
division. “Aromatherapy has existed for ages, 
but we’re excited that we’ve been able to take 
it to the next level.”

The products shown here have an edge 
on raw essential oils. In Aromatherapy: An 
A–Z (Vermilion), author Patricia Davis points 
out that undiluted essences can trigger skin 
irritation and are often too concentrated to be 
used during pregnancy. Besides, it’s more fun to 
shop for a luxurious bottle of oil or a jar of salts 
than to confront a wall of vials and droppers. 
So dry-dock the armada, draw a bath, pour in 
a shot, and take a deep whiff—your tub will be 
a sea of tranquillity.


